


Once you determine this very narrow audience, tailor your product and service to appeal
to them. Learn their language. Study their buying patterns. Figure out where they buy
and sell. And show up there informed and equipped to make a sale and profit. 
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1. Establish a control ad, flyer, messge or email. This is your A asset.
2. Change one thing about that control. For example, change the font of the main text, or
   change the subject line of your email blasts. This is your B asset.
3. Granted you have a budget, and this is your first time trying this, split the budget 50/50
   and publish both A & B assets at the same time.
4. Track the performance of both. Study the audience interaction. Validate your results.

TThe winner of the two becomes your new control method. Establish it, and repeat!
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